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e ORCHARD CENTRAL

The first of its kind in Singapore, this 388,000 sq ft mall will have 2 retail basements and
10 retail floors catering to hip PMEBs. Come mid 2009, shoppers will be enticed by
unigue international fashion and interesting F&B concepts. There will also be an indoor
canal walkway, a distinctive F&B park with an outdoor park, featuring express
escalators, etc. Knight Frank is pleased to be appointed as Retail Consultant and
Marketing Agent by Far East Organization.

ILUMA @ BUGIS

Knight Frank is pleased to be appointed as Retail Consultant and Marketing Agent
for lluma@Bugis. Owned and developed by Jack Investment at a cost of S$160 million,
this lifestyle-cum-entertainment mall will be the first of its kind in Singapore, where 60%
of the GFA would be dedicated to unique entertainment, themed F&B and performing
concepts. The mall with its GFA of 288,000 sq ft is targeted to complete by the 4™
quarter of 2008.
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WEST COAST PLAZA
(formerly known as GINZA PLAZA)

Currently undergoing a S$26 million makeover, the brand new West Coast Plaza, is poised
to be one of Singapore’s leading suburban malls. Owned by Far East Organization, the
mall will be a one-stop lifestyle family destination, catering to residents in the West Coast
and Clementi areas. It aims to offer an array of exciting lifestyle shopping, food and
entertainment with a supermarket at the basement and a variety of F&B outlets at level 2.
The renovated West Coast Plaza will be remodeled to a 300,000 sq ft mall spread over 3
levels with a new positioning, outstanding ambience, good shop layouts and comprehensive
trade mix. Knight Frank is pleased to be appointed as Retail Consultant and Marketing

Agent for this mall which was opened in mid November 2008.

scape

WAL APy OUTheg

In August 2006, the Ministry of Community, Youth & Sports (MCYS) appointed Knight Frank
to advise on the development concept of a piece of land located at the junction of Somerset
Road and Grange Road. Subsequently, MCYS appointed Knight Frank to conduct a market
sounding exercise to determine the interest for a development comprising institutional uses
and about 38,750 sq ft of retail space. Essentially, it was a study to propose a workable
business plan on how *Scape can be economically sustainable as well as achieve social and
community goals using both qualitative and quantitative assessments. We are pleased to be
appointed as Sole Marketing Agent of *Scape, a space slated to be a vibrant and exciting
space for recreational and social activities, community events and performances by young

Singaporeans.

December 2008



THE VERGE
(formerly known as TEKKA MALL)

Knight Frank is pleased to be appointed as Retail Consultant and Managing Agent for
The Verge. This shopping centre is situated in the heart of Little India which is just a few
minutes drive from the city centre. It is owned by Corwin Holding which seeks to enhance
the mall's retail positioning and overall tenant mix and has thus engaged Knight Frank for
mall enhancement consultancy. It will be positioned as an IT-centric mall, targeting at
technology-savvy shoppers. As Sole Marketing Agent , Knight Frank is tasked to bring in
new tenants to turn this 238,000 sq ft mall around and bring about improvement for the

client’s bottomline.

AMK HUB

Knight Frank has helped to design, conceptualize and market AMK Hub and is now Managing
Agent for this new development by the Singapore Labour Foundation. The mall was completed
in early 2007 and has direct access to MRT and an integrated bus interchange within the mall.
The GFA stands at about 519,354 sq ft, and the commercial component continues from
basement 2 to level 4, housing a hypermarket, a “youth loft” learning hub, entertainment hub
with 8-screen cineplex operated by Cathay, and an array of NTUC related services to cater to

all members of the family.
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MARINA SQUARE

Knight Frank was appointed as Retail Business Consultant and Joint-  Sole Marketing
Agent for the repositioning and marketing of Marina Square, a 700,000 sq ft mall which
was remodeled at a cost of more than S$100 million. Working closely with Marina Centre
Holdings and assigned architect, we carried out retail planning, beginning with design
layout and mall ambience to implementation of the marketing campaign. Re-launched at
end of 2005, Marina Square boasted a totally new image, new layout and new trade mix.

SUNTEC CITY MALL

Suntec City Mall boasts the largest fountain in the world and is one of Singapore’s
largest shopping centers with an area of about 1 million sq ft. Its owner, Suntec REIT,
seeks to enhance the retail positioning and improve the shopping experience in a mall
that is inarguably Singapore’s favourite shopping centre. Knight Frank was appointed as
Retail Consultant and Sole Marketing Agent  for the remodeling of selected spaces in

this highly successful mall.
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RAFFLES HOTEL SHOPPING ARCADE

Knight Frank is proud to be Retail Consultant and Sole Leasing Agent  for Raffles
Hotel Shopping Arcade. Raffles Hotel is a historic landmark in Singapore and Knight
Frank is tasked with the repositioning of this shopping arcade to target hi-lifers and those
who appreciate the finer things in life. Tiffany & Co, Louis Vuitton, Swarovski, Jaeger-Le

Coultre Boutique and The Royal China Restaurant are some key tenants.

SQUARE 2

Knight Frank was appointed as Retail Consultant and Marketing Agent by Far East
Organization for this unique mall with a Korean enclave. Located above Novena MRT
station, the mall has a GFA of about 210,000 sqg ft and more than 500 shops and
shoplets. Within the mall, there are shop clusters for casual fashion & accessories,

youth fashion, electronics, health & wellness.
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ICON VILLAGE

Housed at the ground floor of the highly successful ICON residential development at
Tanjong Pagar, Icon Village occupies a GFA of about 29,000 sq ft. With a themed
European ID, the mall has unique F&B, fashion and lifestyle tenants. Knight Frank was
appointed as Retail Consultant and Sole Marketing Agent  for ICON Village which

was soft launched by Far East Organization on 5t July 2007.

HOUGANG POINT

Appointed by NTUC Fairprice Cooperative as Retail Consultant and Sole Marketing Agent
Knight Frank is responsible for the revamp of level 1 of Hougang Point. The mall has a
commercial GFA of about 106,600 sq ft with anchor tenants such as NTUC Supermarket and
Kopitiam. Knight Frank has brought in a range of delightful and exciting retail shops and
concepts such as mini-anchors Lifestyle and Japan Home, Sakae Sushi, This Fashion, Best
Jewellery, Beauty Language, Surpassing, etc. Other tenants include Hang Ten, Watsons,
Cherry Mobile, 25 Hours, Poh Kim VCD, Nanyang Optical and Capitol Optical. Knight Frank

has successfully added an extra dimension to the shopping experience at Hougang Point.
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PLAZA SINGAPURA

Knight Frank was appointed as Joint Sole Marketing Agent to revamp and reposition Plaza
Singapura, which has a net lettable area of about 450,000 sq ft. The revamp is targeted to
take advantage of the mall’s direct access to Dhoby Ghaut MRT interchange station for the
new North-East Line. Besides plans to reconfigure the tenancy mix and layout, there will be
physical improvements to enhance the mall’s visibility and ease of accessibility for MRT
commuters walking across from Dhoby Ghaut MRT interchange station.

LEVEL ONE @ FAR EAST PLAZA

Spanning over an area of 45,000 sq ft, LEVEL ONE opened in FAR EAST PLAZA in
December 2002. This trendy haven, with its selection of 88 shops, was slated to be the
next fashion platform for a young urban clientele. Appointed by Far East Organization as
Retail Consultant and Sole Marketing Agent , Knight Frank transformed the former Metro
Department Store space in less than a year, into a youth enclave containing a distinctive
mix of cafes, eateries, casual wear brand names and a range of successful homegrown
fashion designer labels. LEVEL ONE will further complement and strengthen the existing
street wear and hippy styled fashion for which Far East Plaza has been known over the

years.
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LEVEL ONE @ IMM

Strategically located in the western part of Singapore, IMM spans an area of about 1 million sq
ft and was home to trades such as furniture and furnishings, interior design, building materials
and contractors, bridal and bridal accessories and hypermarket. The development was first
retrofitted in 2001 and Knight Frank was engaged as Retail Consultant to advise on
improvements in shop layout and change of use application. Knight Frank was also appointed
as Sole Marketing Agent to lease the renovated development and succeeded in making

dramatic changes to the tenant mix on LEVEL ONE by securing, as anchor tenant, the first

Giant Hypermarket in Singapore.

TAKASHIMAYA SHOPPING CENTRE

Knight Frank was appointed as Lead/Coordinating Marketing Agent  for this premier
Orchard Road shopping centre with 700,000 sq ft of retail space, helping to establish it as a
premier centre with some of the best and most exclusive retail brand names in the world
market. The most significant achievement was in securing Takashimaya Department Store
from Japan as the anchor tenant occupying some 330,000 sq ft in the shopping centre.
Knight Frank completed the leasing appointment by filling the balance premiums with world-
class tenants to position Takashimaya Shopping Centre as the premier shopping centre in
this part of the world. Following the successful opening of the shopping centre in 1993,
Knight Frank was retained as Retail Consultant for ongoing tenant relations and sectoral
repositioning. In recent years, Knight Frank secured another tenant, Kinokuniya Bookstore to
occupy a substantial area on level 3, which made it the largest bookstore in South East Asia.
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GARDENS BY THE BAY

The National Parks Board has appointed Knight Frank as Commercial Spaces Marketing
Agent for Gardens By The Bay (Marina South). Gardens By The Bay comprises 3
distinctive waterfront gardens in the heart of Marina Bay that will define Singapore as the
world’s premier tropical garden city.

The estimated retail/F&B space is about 86,110 sq ft and Knight Frank’s role is to formulate
concepts for the commercial clusters, formulate marketing programmes and activities,
advise on advertising and promotion campaigns and source for tenants/ operators with
suitable concepts.

SAFRA CLUBHOUSE @ JURONG WEST

Knight Frank has been appointed by SAFRA to market commercial spaces in the new
SAFRA Clubhouse at Jurong West. Our role is to identify and approach suitable
operators of F&B outlets, family entertainment centres and childcare centres and review
their lease proposals before submitting them for the landlord’s acceptance. There is a

total of about 50,590 sq ft of commercial space for lease at this SAFRA Clubhouse.
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MARINA BARRAGE

Scheduled to be completed in 2008, the Marina Barrage is not only an engineering
achievement but is also an unique showcase of Singapore’s efforts and achievements
towards an environmentally sustainable development. The Marina Barrage F&B and retail
outlets will be located in the Marina Barrage Park. Knight Frank has been appointed to
assist the Public Utilities Board in implementing the project and we are responsible for
providing project advisory consultation, pre-marketing and marketing as well as leasing

services for the F&B and retail outlets.

SMRT INVESTMENTS LTD

Knight Frank is Retail Consultant and Sole Marketing Agent  for commercial spaces inside
MRT stations. The Singapore MRT Ltd (SMRT) has identified 19 stations where existing shops
will be repositioned and potential commercial spaces will be created. Raffles Place MRT
station has been earmarked to be the first to undergo this exercise. The objective of these
repositioning exercises is to transform the MRT stations - part of a system renowned for world-
class transportation - into lifestyle hubs that give convenience to commuters by providing a

one-stop commuting-cum-shopping experience.
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NATIONAL MUSEUM OF SINGAPORE

The National Museum of Singapore, a grand neo-classical building, went through an
extensive redevelopment, and is now two and a half times its original size. Knight Frank
was appointed to provide consultancy and concept planning as well as marketing
services for the commercial spaces. Under the revitalization exercise, one of the
objectives is to enhance awareness as well as to create vibrancy at the new museum
through the provision of retail/F&B facilities. Included in the study is a comprehensive
survey on the expectations/needs of consumers and retailers to reinforce the retalil
scheme at the museum. Knight Frank is proud to have brought in operators like Chef
Chan, Muse, Novus Restaurant & Bar, Novus Café which have since brought a new

breath to this new lifestyle museum.

SUNSET WAY

Located between Clementi and Bukit Timah estates, Sunset Way is shielded from the hustle
and bustle of the city. The Housing and Development Board (HDB) sought to inject an
atmosphere of warmth and leisurely ambience in this residential enclave of landed
properties, luxurious condominium apartments and HDB maisonettes.

The rejuvenated HDB neighbourhood — comprising about 50 shops from Block 105 to 109 in
Clementi - became the first success story under the HDB’s Restructuring Programme for
Shops. Knight Frank is proud to be Sole Marketing Agent to reposition some 15,000 sq ft
of shop space in Block 106 to house 9 mid-end restaurants and an al fresco area of more
than 6,000 sq ft which commenced business in August 2007.
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PIONEER MALL

Pioneer Mall is one of HDB’s newest retail malls located in Jurong West Street 61 and
Knight Frank is Sole Marketing Agent for leasing of shop space and for ensuring that both
trade mix and tenant mix are compatible with the neighbourhood. Strategically located
within a young and thriving estate of some 10,000 dwelling units, Pioneer Mall boasts 4
storeys of exciting retail as well as a 2 levels of basement car park. Together with anchor
tenants such as Cold Storage and Koufu Foodcourt, the mix of shops ranging from fast
food restaurants to fashion outlets are a boon to the neighbourhood. Knight Frank is proud
of the favourable response from reputable operators that came within a short marketing
period of less than 2 months.

HDB HUB @ TOA PAYOH CENTRAL

As Joint Marketing Agent , Knight Frank marketed the retail space within the new HDB
Hub @ Toa Payoh Central which is located next to a well-integrated bus interchange and
MRT station. The lettable retail area of 173,000 sq ft has been transformed to offer every
retail activity conceivable for HDB heartlanders.
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ESPLANADE - THEATRES BY THE BAY

Esplanade - Theatres by the Bay opened in year 2002 and was touted to be
Singapore’s premier performing arts centre, showcasing world-class arts and cultural
events. As Sole Marketing Agent , Knight Frank brought The Esplanade’s retail
marketing ventures to fruition. Fronting the Marina Bay, its retail element spreads over
3 levels comprising over 93,000 sq ft of arts-related trades, F&B outlets and al fresco

restaurants by the bay.
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UNIVERSITY TOWN

Knight Frank has been appointed by the National University of Singapore as Retail and
Dining Concept Consultant  for the proposed University Town. Come 2010, Singapore
will boast a new campus which will house research facilities and facilitate exchanges
between graduate and undergraduate students living on the campus. Knight Frank will
provide advice on retail concept, layout planning as well as trade and tenant mix for the
80,000 sq ft of commercial space tentatively planned for University Town.

PROPOSED SPORTS HUB @ KALLANG

As Retail Planning Consultant , Knight Frank was instrumental in providing retail related
inputs to Singapore Sports Hub Consortium, the PPP tenderer that was awarded the rights
to develop the proposed Sports Hub at Kallang. By working closely with the assigned
architect on the commercial development - which has a minimum GFA of 365,970 sq ft,
Knight Frank strived to meet the objectives for the project namely: to build an integrated
lifestyle hub for world class sports and entertainment events; to operate a commercially
viable business model; and to become a national and global landmark. The proposed

Sports Hub is targeted for completion in 2012.
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PROPOSED REVAMP OF
SHAW CENTRE AND SHAW HOUSE

Shaw Organization, an esteemed property developer and cinema operator in Singapore
and Hongkong, engaged Knight Frank to come up with a feasibility study on asset
enhancement of Shaw Centre and Shaw House. The shopping centres, which are
located next to each other, have a combined net lettable area of about 300,000 sq ft.
Knight Frank provided advice on mall concept and theme, shopping centre layout, trade

mix and tenant mix.

ORCHARD ROAD STUDY

Knight Frank played a crucial part in the transformation of Singapore’s Orchard Road into a
world-class shopping destination by providing Retail Consultancy Advice to the
Singapore Tourism Board. A team of internationally recognised consultants worked
together to improve the retail and entertainment mix as well as street architecture in a
concerted effort to project Orchard Road as a shopping street of choice to the likes of Fifth
Avenue in New York or the Champs Elysees in Paris. Recommendations included new
retail concepts, use of privately owned and public spaces, calendar of events and activities
to enhance street vibrancy as well as set of planning, design and regulatory guidelines to

help with the development of plans.
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BUGIS ENTERTAINMENT DISTRICT

Theatre, opera, dance, exhibition, sightseeing, special event, wine and dine... a world-
class entertainment district that never sleeps and home to some of the glitziest and most
breathtaking entertainment spectacles. Knight Frank was appointed by the Urban
Development Authority of Singapore to assist in offering consultancy services
undertaking feasibility studies and conducting aggressive marketing worldwide. The
objective is to transform the Bugis District of Singapore into a world-class entertainment
district with international investors and operators. When completed, it will offer
‘entertainment and show biz’, much like Time Square in New York, SOHO in London and

“The Strip” in Las Vegas.

CHINATOWN EXPERIENCE

Once again, Knight Frank was appointed by the Singapore Tourism Board to advise
strategies on how to attract visitors to relive the days of pre-war Singapore. As
Consultants , we helped to design a business plan to enhance the Chinatown experience
in Singapore. In the initial stage of appointment, Knight Frank was involved in the
evaluation of projects and estimation of land values for potential projects and sites to be
enhanced phase by phase within the Chinatown area. This study involved market
consultancy for development of the Chinatown Thematic Zone Plan. Knight Frank was
part of the consultant team to propose a comprehensive scheme to enhance the
Chinatown experience for local and overseas visitors.
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SINGAPORE RIVER SCHEMATIC DESIGN

The Singapore River Design Team, a team of internationally recognised consultants, was
commissioned by the Singapore Tourism Board to produce a “Singapore River
Schematic Design.” Knight Frank’s expertise in Retail Consultancy was employed to
give the retail perspective on the consulting team’s broad objectives of event promotion,
heritage enhancement, place management and physical planning of open spaces and
development sites along the Singapore River.
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SAIGON M&C TOWER
(HO CHI MINH CITY)

Knight Frank Singapore was appointed by Saigon M&C Real Estate JSC as Retalil
Planning Consultant for the proposed mixed development, Saigon M&C Tower.
Located in District 1 of Ho Chi Minh City. Saigon M&C Tower was scheduled for
construction in early 2007 and targeted to complete in 2008. This mixed development is
designed to have 7 levels of retail, 33 levels of high quality apartments (1/2/3/4
bedrooms) and 31 levels of grade A office space with 4 office mezzanine levels and a

floor dedicated to a restaurant space for office users.

PROPOSED MIXED DEVELOPMENT IN PERMAS JAYA
(JOHOR BAHRU)

Knight Frank was appointed Retail Planning Consultants  for the shopping centre component
of this shopping-cum-office development in Johor Bahru. Residents of Permas Jaya, an
emerging township, can look forward to a wide array of shopping and dining options in a mega
mall with a net lettable area of 1.6 million sq ft. From a specially-commissioned survey of
residents living in Johor Bahru as well as Singapore, we identified the retail concept for this
development and determined the preferred trade mix of target consumers and retailers based

on current shopping trends.
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CORE PACIFIC CITY
(TAIPEI)

Knight Frank was Retail Consultants and Marketing Agents for Core Pacific City. This
is a first-class entertainment-cum-shopping complex located near the metropolitan
business districts of Hsin-Yi and Sung Shan in Taipei. This mega development with a
total GFA of over 2 million sqg ft was developed by Core Pacific City Co Ltd which is an

established market player.
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ORCHARD MEDICAL SPECIALISTS CENTRE

The Orchard Medical Specialists Centre occupies the entire level 5 of Lucky Plaza
Shopping Centre and comprises 56 freehold medical suites. The unit sizes range from
549 sqg ft onwards and have a combined net lettable area of about 47,000 sq ft.
Conveniently located in close proximity to Mount Elizabeth Hospital and easily accessible
by MRT and other public transport, these medical suites offer an excellent opportunity for
doctors aspiring to invest in their own clinics. Knight Frank is the Appointed Agent for the

sale of these medical suites.

UOB, one of Singapore’s largest banks, has appointed Knight Frank as Retainer Agent
to assist in their expansion plans. Knight Frank’s roles include recommending rents for
lease renewals of banks/ATMs/ATM lobbies, providing market intelligence, seeking out
sites and locations as well as negotiations with the landlords. To-date, we have
successfully secured sites for UOB in the following locations :

1) Raffles City

2) Vivocity

3) Woodlands Civic Centre

4) Jurong Point

5) Harbourfront (ATM lobby)

6) Chua Chu Kang MRT station (ATM lobby)

7) Admiralty MRT station (lease renewal)
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— Turf City — China Square Central

— Millenia Walk — Automobile Megamart

— China Square Food Centre — UE Square
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— Bukit Panjang Plaza

— Orchard Parade Hotel

— Albert Court Hotel

— Talib Centre

— Pasir Panjang Village

— Katong Mall
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— Apollo Centre — Ginza Plaza

— Orchard Emerald — Chinatown Point

— OUB Centre — Tan Tock Seng Hospital
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—— Woodlands Civic Centre

- Liang court

L The Galaxy

— Telepark

— New World Centre

— Eastwood Centre
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